Steps Toward Creation of Community Happiness

Lawson’s Corporate DNA
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From being the handyman in the community to being a role of social infrastructure, oLt ik i s s te i _
Lancrd o s New Lawson Declaration

Lawson strives becoming a “Hub of refreshment in every community”
— Lawson’s history of continuous innovations and challenges, responses to which include incorporating community voices to achieve its Group philosophy —

Since its establishment, Lawson has responded proactively to changes in society, regularly identified customer needs, and developed new products and services.
Lawson, which started as a handyman in the community, is now a component of infrastructure in the society.
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Handyman in the community Lawson as social infrastructure community needs

Started social and environmental activities
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